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OVERALL LISTENING 
- NON-METRO VICTORIA 

 In An Average 
Week 

In An Average 
Month 

All people aged 15+ 
‘000 
1103 

%   
100 

‘000 
1103 

%   
100 

Listeners to radio 943 85 1032 94 

Listeners to community radio 304 28 618 56 
Listeners to commercial radio 655 59 747 68 

Listeners to ABC and/or SBS radio 546 50 647 59 

Listeners to community radio who:     

do not listen to commercial radio  116 11 179 16 

do not listen to ABC/SBS radio  170 15 259 23 

do not listen to commercial radio or ABC/SBS radio 68 6 86 8 

How to Read:     
In an average week, of all people aged 15+ throughout Non-Metro Victoria (1,103,000 people): 

-  304,000 people, or 28%, listen to community radio 

-  116,000 people, or 11%, listen to community radio but not commercial radio  

-  170,000 people, or 15%, listen to community radio but not ABC/SBS radio  

-    68,000 people, or 6%, listen to community radio exclusively, that is, listen to community radio 
but not commercial radio or ABC/SBS radio 

 
 

Base: An estimated 304,000 people aged 15+ who listened to community 
radio in the last seven days: 

‘000 % 
304 100 

“For about how many hours were you listening to or hearing this station (these stations) in the last seven days?” 

Up to 10 hours 235 77 

11 to 20 hours 28 9 

Over 20 hours 41 13 

No. of hours not established 0 0 

Average no. of hours = 8.7 hours   
“At what times of the day did you listen to this station (these stations) in the last seven days?” 

Breakfast 114 37 

Mid-morning 138 45 

Afternoon 164 54 

Evening 95 31 
  

Source: McNair Ingenuity Research Pty Ltd 2008 
Telephone survey of a representative sample of 401 people 15+ throughout Non-Metro Victoria  
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PROFILE OF LISTENERS AND OF THE POPULATION 
- NON-METRO VICTORIA 

Listeners 15+ to Community Radio   
 In An Average 

Week 
In An Average 

Month 
Population 15+ 

 ‘000 % ‘000 % ‘000 % 
Total 304 100 618 100 1103 100 

Gender       
Men 180 59 336 54 543 49 
Women 124 41 282 46 561 51 

       

Age Group       
15-24 87 28 133 21 176 16 
25-39 59 19 142 23 247 22 
40-54 54 18 142 23 299 27 
55+ 105 34 202 33 381 35 

       

Work Status       
Full time 110 36 239 39 415 38 
Part time 59 19 133 21 250 23 
Home duties 23 8 40 7 82 7 
Retired / pensioner 74 24 134 22 243 22 
Unemployed 14 5 25 4 35 3 
Student 25 8 48 8 80 7 

       

Occupation       
Professional/ manager/ executive/ farmer 44 15 109 18 218 20 
Other white collar 24 8 95 15 184 17 
Blue collar 100 33 164 27 257 23 
Other 0 0 3 1 5 0 

       

Total Annual Gross Income       
Less than $20,000 124 41 210 34 363 33 
$20,000 to $40,000 56 18 114 18 218 20 
$40,001 to $60,000 63 21 101 16 174 16 
Over $60,000 14 5 71 12 149 13 
Not established 47 15 123 20 199 18 

       

Have Ever       
Visited a radio station's website 86 28 157 25 264 24 
Visited a community radio station's website 33 11 44 7 53 5 
Listened to a radio program on the internet 39 13 105 17 186 17 
Listened to a community radio program on 

the internet 
7 2 10 2 18 2 

Downloaded a radio program from the 
internet 

12 4 48 8 86 8 

Downloaded a community radio program 
from the internet 

0 0 0 0 0 0 

 

Source: McNair Ingenuity Research Pty Ltd 2008 
Telephone survey of a representative sample of 401 people 15+ throughout Non-Metro Victoria 
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PROFILE OF LISTENERS AND OF THE POPULATION 
- NON-METRO VICTORIA 

Listeners 15+ to Community Radio   
 In An Average 

Week 
In An Average 

Month 
Population 15+ 

 ‘000 % ‘000 % ‘000 % 
Total 304 100 618 100 1103 100 

Aboriginal or Torres Strait Islander Origin       
Yes 11 4 14 2 26 2 
No 282 93 593 96 1060 96 
Refused 11 4 11 2 18 2 

       

Religious Beliefs       
Christianity 209 69 391 63 714 65 
Other 3 1 27 4 39 3 
No religious beliefs 84 28 189 31 332 30 
Refused 8 3 11 2 18 2 

       

Have Disabilities       
Sight impairment 38 13 65 11 88 8 
Physical disability 26 9 63 10 101 9 
Hearing impairment 19 6 34 5 66 6 
Speech impairment 3 1 5 1 16 1 
None of the above 243 80 495 80 892 81 
Refused 6 2 9 1 14 1 

       

Language Other Than English Is Regularly 
Spoken in the Household 

      

Yes 10 3 42 7 59 5 
No 294 97 576 93 1045 95 

       

       
       

       
       
       
       
       
       
       
       
       
       
       
       
       
       
       
       
       
       
       

 

Source: McNair Ingenuity Research Pty Ltd 2008 
Telephone survey of a representative sample of 401 people 15+ throughout Non-Metro Victoria 
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58   (19%)

15   (5%)

101  (33%)

115  (38%)

156   (51%)

174   (57%)

117   (39%)

156   (51%)

189   (62%)

222   (73%)

161   (53%)

93   (31%)

Specialist music programs

Local information / local news

They play Australian music / support local artists

The announcers sound like ordinary people / the
announcers sound like 'one of us'

Programs not available elsewhere / I hear something
that I don't hear anywhere else

Local voices / local personalities

Locals can air their views / I feel like I can ring the
station and talk directly to the people there

They give an independent voice / not owned by big
business or government

Diversity in programming

Specialist information programs

Programs in other languages

Other

 
 

 
 

Telephone survey of a representative sample of 401 people 15+ throughout Non-Metro Victoria 
 

REASONS FOR LISTENING 
- NON-METRO VICTORIA 

Source: McNair Ingenuity Research Pty Ltd 2008 


